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Abstract. Online activities are now a fun space for users, both from children 

teenagers and adults. One of the online activities is communication, which is a 

tool to exchange information. From the survey results it turns out that teenagers 

are the most online users. It is very clear that teenagers prefer online activities to 

communicate and spend their time. Examples of online spaces such as Facebook, 

Instagram, WhatsApp, and so on make it easy to exchange information quickly 

and easily. However, many are now abusing these forms of communication for 

negative things, such as making bad comments, writing offensive things, 

gossiping, and bullying. Of course, this is not natural and should not be done. 

The purpose of this study is to see the differences between men and women in 

online self-presentation. The data analysis method used Independent Samples T-

Test. The subjects in this study were 39 adolescent boys & 44 adolescent girls. 

The measuring instrument in this study used the Online Self-Presentation Scale 

of 21 items. The results showed that there were differences in ideal self aspects 

between male and female adolescents. 

Keywords: Online Self-Presentation, Adolescent boys and girls, Adolescent 

boys and girls. 

 

1. Introduction 

Online activities are now a new space for technology users, from teenagers to adults, 

all enjoy online activities. Online activities make it easier for users to interact, 

communicate, shop, learn etc. One of the most frequently done is by communication, a 

person can directly provide questions, comments or rebuttals, for example, using social 

media Facebook, Twitter, Instagram, and WhatsApp, etc. Social media is an easy and 

economical communication space. However, the reality in the field of communication 

has good and bad impacts. Social media users can easily upload words, pictures, videos 

and also photos of other people and photos of themselves. One of the characteristics of 

communication through social media is online disinhibition, which means the reduction  
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or even disappearance of feelings of anxiety and embarrassment when communicating 

through social media [1]. 

 

Online disinhibition makes social media users not hesitate to express their opinions, 

even opinions that are expressed harshly and can harass others. [2], in his teroia, states 

that cyberspace will make a person change according to what the person expects. He 

believes that what he is doing is the right action and that it can make him happy and 

happy. Based on the results of interviews from several subjects that they do a lot of 

photo manipulation on Instagram with many accounts owned, have a feeling of pride 

that he is able to show himself differently on each account. And some accounts are used 

to find information, flirt with the opposite sex, threaten, bully, and so on. Some of these 

behaviors will certainly harm other users.  

 

Research and theoretical studies regarding social media often make social media a 

"scapegoat" for a variety of online behaviors. Social media can cause a decrease in self-

confidence, empathy, morals etc [3] [4]. Social media can make individuals become 

addicted to it, and can interfere with their daily lives. They prefer the virtual world over 

the real world [5], [6]. Social media can worsen relationships, as the anecdote is often 

heard, social media brings the distant closer but keeps the near away [7], [8]. 

 

Social media can be used to show photos that can be edited by users. This is related to 

an individual's body image. Body image is an individual's perception and attitude 

towards their own body, especially their physical appearance [9]. [10]. Social media 

makes it easy for a person to display an attractive self-image or physical image that 

they want to display online, individuals can choose, select, and edit physical images in 

advance. Individuals can display whatever self-presentation they want. This 

convenience is of course the many choices of filters to make it easier to edit images to 

make them look attractive. The amount of image manipulation makes it easy for 

someone to find new friends in cyberspace. This behavior is an effort made with the 

aim of wanting to create an impression by displaying what the person wants is a self-

presentation according to [11]. The impression that a person displays towards others 

goes through a selection stage or preparation stage first. [11] likens self-presentation to 

a drama stage or stage play that has a front stage and back stage. 

 

The behavior that currently occurs is often carried out on social media, so researchers 

want to see by conducting research on online self-presentation it is still relatively new. 

Online self-presentation is behavior in the online world, so this research explains the 

influencing factors. Developed by [12] in this scale includes four online self-

presentation factors: Multiple Selves, Ideal Self, Consistent Self, and Online 

Presentation Preferences. The Multiple Selves factor captures the presentation of 

different personas. This can be expressed by portraying different personas across 

different online platforms or even creating entirely new online identities. The Ideal Self 

factor, similar to Multiple Selves in its presentation of different versions of the self, 

encompasses the essential element of presenting one's desired self - an idealized version 

of oneself. The Consistent Self factor can be broadly defined as the presentation of an 

authentic self. It lies in opposition to the Dual Self and Ideal Self as it expresses the 

position that one's online character is no different from one's offline character. Finally, 
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the Online Presentation Preference Factor captures the degree to which one prefers to 

present oneself online over presenting oneself offline. 

 

Based on a survey conducted online self-presentation, most users are teenagers. 

Teenagers show an increased potential to interact anonymously, the virtual 

environment is more comfortable and easier, users are more careful when uploading 

appropriate photos, editing messages/content, giving freedom to wear masks and see 

their feelings so that they feel satisfied when uploading what they want to show online 

and get the desired impression. 

2. Method  

Presentation of online self scale (poss) [12] a 21-item scale divided into four factors: 

items 1-9: ideal self (is), items 10-14: multiple selves (ms), items 15-18: consistent self 

(cs), and items 19-21: online presentation preference (opp). Each factor is rated on a 5-

point Likert scale from "strongly disagree" to "strongly agree." Higher scores indicate 

higher presentation of each factor. For example, higher scores indicate that one presents 

more of an idealized self online when compared to offline self-presentation. Higher ms 

scores indicate higher online self-presentation, whereas higher cs scores indicate higher 

consistency between offline and online self-presentation. Finally, higher opp scores 

indicate a stronger preference for online self-presentation than offline self-presentation. 

 

The subjects in this study were 83, 39 males and 44 females. The data analysis 

technique used Independent Samples T-Test. The researcher used the help of the JASP 

program to help simplify the analysis. 

3. Result  

The assessment of the POSS Scale has a minimum and maximum Alpha Cronbach's 

limit of Ideal Self (.862), Multiple Self (.847), Consistent Self (.621), Online 

Presentation Preference (.715). 

 

The following are the Cronbach's Alpha scores of each aspect: 

 

1. Cronbach's alpha ideal self of: 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.787 9 

The results of the reliability test on the ideal self aspect obtained an alpha value of 0.787 

which is greater than 0.6 so that the aspects of the results of this study can be declared 

reliable. 
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2. Cronbach's alpha Multiple Selves of : 

 

 

The results of the reliability test on the dual self aspect obtained an alpha value of 0.837 

which is greater than 0.6 so that the aspects of the results of this study can be declared 

reliable.. 

 

3. Cronbach's alpha Consistent Self of : 

Reliability Statistics 

Cronbach's Alpha N of Items 

.573 4 

 

The results of the reliability test on the self-consistent aspect obtained an alpha value 

of 0.57 which is smaller than 0.6 so that this aspect of the research results can be 

declared unreliable. 

 

4. Cronbach's alpha Online Presentation Preference of : 

Reliability Statistics 

 

Cronbach's Alpha N of Items 

.659 3 

 

The results of the reliability test on the online presentation preference aspect obtained 

an alpha value of 0.659 which is greater than 0.6 so that the aspects of the results of this 

study can be declared reliable. 

 

The Shapiro-Wilk test showed that both groups had normally distributed data. The 

independent t-test shows that there is a difference and no difference seen from several 

factors below.  

Reliability Statistics 

Cronbach's Alpha N of Items 

.837 5 
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Ideal Self: At this stage, it contributes significantly to the difference between men and 

women at p 0.012 and p 0.011. Mean: 3.511, SD: 229.  

Multiple Selves, Self Consistency & Online Presentation Preference: At this stage, 

there is no significant contribution, which means there is no difference between men 

and women. 

4. Discussion  

The results of this study show that adolescents' online-self presentation on the ideal self 

factor shows a difference between males and females. However, the effect size was 

very small. [13], and insights into how culture may influence notions of the ideal self 

will make a major future contribution to online self-presentation. Finally, self-

presentation occurs on various social networking platforms and the mode (writing, 

photos, videos, etc.) of self-presentation also varies according to the specific culture of 

the platform. Therefore, the use of this scale across different platforms should be 

assessed. 

 

Social media gives control to its users. There are differences in the ideal self factor 

between men and women, women want to be seen as they want to be, want to show 

different charms to others, compared to men. Factoring multiple selves has no 

difference between men and women having the same activities, interests, and social 

relationships. The consistent self factor has no difference between men and women 

being firm and in accordance with their respective principles. The online presentation 

preference factor has no difference between men and women where individual behavior 

considers the extent to which individual behavior prefers to present themselves in an 

online context. 

 

This study has some limitations. Many studies have found that factors such as 

personality [14], self-esteem [15] ;[16] [17] and self-concept [18] influence online self-

presentation in adolescents. In filling out the online self-presentation, the make-up that 

is displayed online and offline is much different. Culture can also play a huge role. 

There is a tendency for people to present differently because culture does not support 
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ideal self-presentation and many online demands are more fun than offline. Many 

teenagers have fake accounts when showing themselves online. 

5. Conclusion  

The conclusion of the study is that adolescents' online-self presentation on the ideal self 

factor shows a difference between males and females. However, the effect size was 

very small. The literature suggests creating an alternative to the POSS for use with 

adolescent samples. A version that has taken into account the evolution of the "Ideal 

Self" of adolescence. And has presented a valid instrument to measure adolescents' 

online self-presentation by capturing elements of authenticity, non-conformity, and 

comfort with online self-presentation.  

 

Overall, online self-presentation often shows different things and acts in ways that are 

liked or disliked, at an age when adolescents want to explore a diverse self. The 

practical implications of these findings help create a foundation of understanding for 

online behavior. 
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