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RESEARCH 

BACKGROUND

1. Developments in the Society 5.0 era mark
technological advances such as artificial
intelligence, computing, and industrial
robotics.

2. The major impact of these developments is felt
in the world of education.

3. A society that relies heavily on technology
requires education that is creative, innovative
and adaptive.

4. State Islamic University Maulana Malik Ibrahim
Malang faces challenges in optimizing
technology for learning, especially in courses
such as Literal Reading.

5. The proposed solution is to use Teachmint
application and the concept of flipped learning.

6. Teachmint application allows the development
of learning media that is more varied,
interesting, and practical for students.

7. The concept of flipped learning allows the
focus of learning on student interaction with
the material in the classroom.

Home with solid fill

CHAPTER 1



How to develop learning media using the

Teachmint application which is practical

based on the Flipped Learning model for

learning reading in the Literal Reading

course for Tadris English students at FITK

UIN Maulana Malik Ibrahim Malang?

How do students perceive the

development of learning media

through the Teachmint application with

a flipped learning model for literal

reading courses?
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PROBLEM FORMULATION

A
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Research 

Objective

Creating practical reading learning

media using the Teachmint application

in the literal reading course for English

Education students at UIN Maulana

Malik Ibrahim Malang.

Knowing students' perceptions of the

development of learning media

through the Teachmint application with

a flipped learning model for literal

reading courses.
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RESEARCH 

METHODS
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Research Methods 

(ADDIE)

Home with solid fill

CHAPTER III

ANALYSIS
PRELIMINARY RESEARCH

•Design features of 
educational materials. 
• Search for references from 
various sources.
• Learning Concept Design: 
providing materials to 
students before face-to-face 
learning takes place. 

DESIGN
IMPLEMENTATION

DEVELOMPENT

EVALUATION

Closed and structured 
questionnaires to 2 
validators (material expert 
and media expert).

Unstructured interview to 10 
TBI students.

Closed and structured 
questionnaires to small groups (35 
students).

Closed and structured questionnaires 
during the field test (68 mahasiswa) that 
assessed the practicality of the media. 



RESULT & 

DISCUSSION
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Result & Discussion
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CHAPTER IV

1. The use of new technology is limited to Zoom, 
Google Meet, e-learning, e-module, and PPT 
platforms.

2. The lack of learning media that uses applications 
that are easy to operate before learning so that 
many students still depend on the lecturer's 
explanation in class.

3. Lack of teaching materials and learning media that 
use easy and practical applications using the flipped 
learning model.
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RESULT &  DISCUSSION

Home with solid fill

BAB IV

Page

1

1
2

2

3

3

DESIGN

Drafting Design 
Guidelines

Media Concept 
Design

Design Materials

1. Easy practical learning 
media in the form of 
Teachmint application.

2. Using the Flipped 
Learning model.

1. Focus on vocabulary 
acquisition.

2. Paragraph Structure.
3. Skimmig and Scanning.
4. Apply the Concepts of 

Previewing and 
Compound Noun.

1. Home page.
2. Teaching features.
3. Class Management 

feature.
4. Other Features.



Result & Discussion
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DEVELOPMENT

Pre 
Production

Production Post Production

1. Search for 
reference sources.

2. prepare what 
material to put.

3. Making 
storyboards.

1. Compile teaching materials 
into the feature application 
according to the template 
design.

2. Editing.
3. Validation.
4. Improving.

Teachmint and 
E-modul Final 
Editing.



Result & Discussion
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Results of Validity 
Instruments

Material= 98,7% Learning Media= 89%

Average= 93,78%
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Results of Student responses

Small Group= 85,14% Field Group= 87,35%

Average= 86,24%

Material= 98,7%
Learning Media= 89%
Average= 93,78%

Small Group= 85,14%
Field Group= 87,35%
Average= 86,24%



CONCLUSION
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Conlusion
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Based on the results of this study, it can be concluded that this study has
succeeded in developing interactive learning media based on the
Teachmint application with a flipped learning model specifically designed
for the Literal Reading subject for English Education students in 3rd

semester at UIN Malang. The development process that follows the
ADDIE model has produced a product that meets high-quality standards.
This is evidenced by the results of the validation of materials and media
which achieved an average score of 93.78%, as well as the results of the
practicality test which showed that 86.24% of respondents considered this
learning media very practical. Thus, the Teachmint application can be
used directly in the learning process without requiring further revision.




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Closed and structured questionnaires to 2 validators (material expert and media expert).
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22

